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-« Abstract

The port uses technologies such as IoT, big data analysis, artificial intelligence, and
blockchain to improve business methods, develop new business models, improve customer
satisfaction, and change organizational culture. This process is called digital transformation.
Although port logistics digital transformation is an irresistible necessity for ports to secure
sustainable competitiveness, resistance from consumers is expected in the process of
innovation. Therefore, this study intends to empirically study the factors affecting the
resistance generated in the process of port logistics workers accepting digital transformation
as technological innovation.
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