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- Abstract ---

This study analyzes the trend of family business research in Korea using the text mining
method. As a result of the frequency, research on family businesses was mainly conducted
in succession fields. The TF-IDF results analyzed over time showed that the importance of
succession gradually increased. It means that research interest is increasing in line with the
retirement period of incumbent CEOs. Furthermore, as a result of topic modeling, it could
be divided into five topics, and the ratio of management strategy and governance was the
highest. By examining the trends in family business research, it is expected that interest in
family business research will increase and research topics will be expanded.

Key Words : Family Business, Research Review, Research Trend, Big data, R
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