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Bus shelter advertisements are advertisements using transportation facilities and are
media that can provide convenience to bus passengers and function as outdoor
advertisements. The bus shelter naturally receives exposure and attention not only from bus
passengers but also from vehicle drivers and walking populations. Since such bus shelter
advertisements are exposed repeatedly, positive memory effects can be expected from
consumers. However, bus shelters in Jeju have significantly lower levels of advertising than
in other regions, including the metropolitan area. Not only inside and outside the bus, but
also at stops, there are many cases where advertising spaces are not used. Therefore, this
study aims to increase the utilization of bus shelter space and improve awareness through
public advertisements by analyzing user types for each bus stop in Jeju and placing
appropriate advertisements for each stop.

Key Words : Bus shelter, Public service advertisement, Bus advertising, Big data, Pivot table
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